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MoEngage Enhances Tata Play
Mobile App’s Campaign
E�ciency with Personalization
and Contextual Engagement

About
TATA Play Mobile App

TATA Play Mobile App is a companion app for
TATA Play DTH subscribers. It enhances the DTH
experience for TATA Play subscribers o�ering
them a truly personalized experience to watch
LIVE TV, manage their account and recharge from
anywhere!

This partnership with MoEngage has been bene�cial in ensuring that we not only meet
customer expectations but also continuously evolve in response to their needs. The
platform’s capability to seamlessly scale campaigns for a large volume of customers is
highly impressive.
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Business Challenge

Tata Play Mobile App (TPMA) aimed to improve customer engagement by delivering a more
personalized and tailored experience. The goal was to elevate customer satisfaction by matching the
right TPMA products based on their individual entertainment preferences, ensuring a more relevant and
impactful interaction with the brand.

To achieve this, the brand identi�ed the need for an agile engagement platform like MoEngage. This
solution would enable the brand to foster greater customer loyalty and satisfaction through personalized
and seamless interactions.

MoEngage Solution

Over the past �ve years, Tata Play Mobile App has executed exceptional marketing initiatives with
MoEngage as its trusted engagement partner. This enduring collaboration has empowered TPMA to
achieve remarkable results, highlighting the e�ectiveness of the brand’s strategic engagement e�orts.

Tata Play Mobile App's success underscores the value of innovative partnerships in driving exceptional
brand performance. So, let’s look at how the brand e�ectively utilized MoEngage to address its evolving
business challenges:

Integration With The In-House Cms: The integration of the brand’s CMS with MoEngage has
transformed targeted outreach for Tata Play Mobile App's campaigns. By leveraging the data insights
provided by MoEngage, the brand is now able to create more relevant and impactful campaigns that
resonate with its customers.

Tailoring Content for Long-term Retention: Initially, the brand was focused on using MoEngage
solely to bring users to view content on the Tata Play Mobile App. However, the strategy and focus have
now evolved signi�cantly, and the brand leverages the platform for much more. Signi�cantly improving
the overall viewer experience by leveraging MoEngage’s segmentation and personalization features, the
brand now delivers personalized OTT and Linear content recommendations that align perfectly with
customers’ viewing preferences.

Scaling Push Campaigns:The brand has also signi�cantly enhanced both the quality and
e�ectiveness of its push campaigns. They are now able to execute highly targeted campaigns,
leveraging advanced personalization techniques. Each noti�cation is tailored to individual user needs,
such as sending timely alerts for upcoming recharge expirations, ensuring that customers receive
relevant and meaningful reminders. This shift not only improves the e�ectiveness of the campaigns but
also enhances overall customer experience leading to high satisfaction levels.

Impact of Partnering with MoEngage

This partnership highlights the importance of an agile Martech stack for consumer brands today. It
allows brands to respond quickly to consumer needs and preferences, creating impactful experiences
seamlessly.
Some of the key outcomes of this collaboration include:

Increased App Engagement: Thanks to the implementation of contextual push noti�cations, the
share of Monthly Active Users (MAUs) visiting the Tata Play Mobile App has seen a 2X surge. Such
targeted marketing initiatives have signi�cantly enhanced the brand’s user interactions and loyalty.

Boosted Upselling Revenue: The brand has successfully uplifted upselling revenue for focus
products by an impressive 2X. By delivering personalized and relevant o�ers to customers, Tata Play
Mobile App has, therefore, seen tangible �nancial returns.

Enhanced Campaign E�ciency: The number of campaigns executed has skyrocketed by 3X, all
while improving click-through rates (CTRs). Owing to their contextual nature, campaign impressions
have also increased by 1.4X. This e�ciency is a testament to the e�ectiveness of MoEngage's platform
in optimizing marketing e�orts and spends.

Products Used

Customer Journey Orchestration

Create unique, seamless experiences at every stage of your customer’s journey.

Customer Insights & Analytics

Create omnichannel, personalized experiences using AI-powered insights and analytics.

The Result

Using MoEngage, TATA Play Mobile App was able to:

2X Uplift in MAUs

2X Uplift in Upselling Revenue for focus products

1.4X Surge in Campaign Impressions

2X
Uplift in MAUs

2X
Uplift in Upselling Revenue

1.4X
Surge in Campaign Impressions

About MoEngage

MoEngage is an insights-led customer engagement platform trusted by more than 1,200 global consumer
brands such as Ally Financial, McAfee, Flipkart, Domino’s, Nestle, Deutsche Telekom, OYO, and more.
MoEngage empowers marketers and product owners with insights into customer behavior and the ability
to act on those insights to engage customers across the web, mobile, email, social, and messaging
channels. Consumer brands across 35 countries use MoEngage to power digital experiences for over 1
billion customers every month. With o�ces in 13 countries, MoEngage is backed by Goldman Sachs Asset
Management, B Capital, Steadview Capital, Multiples Private Equity, Eight Roads, F-Prime Capital, Matrix
Partners, Ventureast, and Helion Ventures. MoEngage was recognized as a Customers’ Choice Vendor in
the 2022 Gartner Peer Insights ‘Voice of the Customer’ for the Multichannel Marketing Hubs Report and a
Strong Performer in the Forrester Wave™: Cross-Channel Marketing Hubs, Q1 2023 Evaluation. See how
MoEngage’s customer engagement platform can power your growth

Get a demo of MoEngage today!

To learn more, visit www.moengage.com.

https://www.moengage.com/platform/customer-journey-orchestration/
https://www.moengage.com/platform/customer-insights-analytics/
https://www.moengage.com/request-demo
https://www.moengage.com/

